1. [bookmark: _GoBack]Hi Joshua Bakalyar, I agree with your analysis. In addition, inconsistency in branding often results into confusion. If at all your customers are not so sure of what particular products you offer, how will they make a decision if you can provide the right solution to their problems? As a business, the impression you tend to make in terms of marketing and branding has a great influence on your business growth and strength. For large institutions, the brand inconsistency would easily result into identity mismatch and lack of true image for the company. 

2. Hi Sage Steedle, the most important fact to consider is on deciding the right marketing strategy to use and then draw up a strong marketing plan that will enable you to not only execute but also evaluate the success rate of the marketing strategy. The plan has to be reviewed constantly to make it easier when responding to changes in the needs of prospective customers.  It is also important to understand some of the internal strengths and weakness of the business, through that; you are able to come up with strategies that can help in identifying your point of weaknesses and work towards minimizing them.

3. Hi Timon Strano, I learn that it is very important to understand the audience for one’s business. The reason being that most organizations that might not have an understanding of their niche, market as well as their audience, in most cases, they try to connect with as many people as possible. This result into a brand whose aim is to try to appeal to every individual and at the end of the day, it does not connect to anyone. It points out that the only sure way of developing a consistent brand is by having knowledge of who you are talking to, having a specific niche. 
